
 

 

Sustainability Policies 

 

At Agile, we are fully aware of our active transformative capacity in protecting the environment, 

and this is a fundamental objective throughout our entire value chain. From the beginning, 

protecting the environment has been a recurrent objective, which is why we have implemented 

a sustainability strategy that aims to minimize our environmental impact and start our path to 

net zero company in 2050.  

Our history shows how we have been contributing to sustainability with our solutions.  We have 

had a sharp focus on energy and related hardware saving solutions. Our solutions are in place 

with over 200 network operators, broadcast and media companies around the World and we 

have a reputation for delivering services and hardware that is both efficient in energy 

consumption and that significantly reduces hardware needs. This is particularly the case with 

our CDN and Origin solutions.  

We are now also turning our attention to improving efficiencies around the high energy and 

hardware demands from live TV production. We have invested heavily into this area with our 

R&D resources and built a European Broadcast Union award winning solution in 2022 that is 

being adopted by broadcasters.  Over the last two years we have worked on this area with 

SVT, the Swedish national broadcaster, to help drive significant efficiencies in this area. 

Related to the launch of this capability with SVT earlier in the year both our companies will 

offer a joint paper to the International Broadcasting Convention this September on the 

sustainability benefits to the sector through our approach.      

We are committed to complying with the EU Taxonomy Regulation 2020/852 and Delegated 

Regulation (EU) 2021/2178 of July 6, 2021. Therefore, we have pledged to progressively 

decrease our impact on objective 2 of the Taxonomy Regulation, "Adaptation to Climate 

Change," and actively contribute to reducing emissions from indirect activities that generate 

tCO2eq. 

 

 

OUR PATH UNTIL NOW 

 

Our actions and decisions are guided by the following environmental principles: 

• P1 Implementing measures to reduce consumption of water, electricity, fuel, office 

supplies, packaging, and other materials when they cannot be eliminated at the 

source. 

• P2 Implement measures to use sustainable sources of energy when there is not 

option to reduce or eliminate the energy consumption.  

• P3 Reusing and recycling materials to minimize waste generation. 

• P4 Minimizing environmental risks by applying precautionary, preventive, and 

corrective measures. 
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P1 Reduction the use of Energy.  

As part of our sustainability commitment, we believe that the best energy is energy that we 

don’t use, so we have implemented several improvements aimed at reducing energy and 

material consumption as a company and inside of our products. 

The company has done several projects oriented to save energy of the company and of our 

customers, we can remark some examples out of them:  

a) The implementation of CMAF as a common media application format in our CDNs 

and packager– with this is a feature we have saved a lot of encoding and storage 

resources and hence both power and “materials” 

b) Cache Orchestration, this new feature enables caches to be created “on-demand” 

in cloud environments. This means that specific servers don’t have to be deployed 

and powered on all the time but shared resources can be used instead 

c) EFP protocol and Live Production – where we compress video to lower bitrates and 

transport over internet instead of traditional dedicated links or satellite. This 

consumes far less bandwidth and much less energy than e.g. satellite and also 

uses shared internet infrastructure rather than explicit broadcast equipment 

As a company, we are a remote office company, so we have promoted the avoidance of the 

daily transportation of our employees to the offices and most of our meeting are online. Our 

live meetings only occur in needed occasions, so we are able to avoid emissions for our planet 

and we are able to better balance our family life.  

In the offices, where live meetings occur, we have focused on material aspects for our offices, 

such as electricity consumption, water consumption, fuel consumption, recycling and circular 

economy processes. 

We have implemented principles for socially responsible procurement looking beyond the 

price of the products and services, also considering how they are produced, sourced, and 

delivered.  

 

P2 Sustainable sources  

Last year 2022, conscious that we have to change the energy consumptions to a more 

sustainable energy source, as Agile we started to increase the consumption of renewable 

energy. One example is the work we are doing in the purchases of Agile Content S.A.  

 

Year Eligible activity Total Opex 
Sustainable 

Opex 

2021 Purchases 25.364.409 € 0 € 

2022 Purchases 58.769.968 € 37.818,67 € 

 

According to Scope 2 greenhouse gas protocol, the CO2 emissions in their electricity 

consumption for the period 2022 are 1.92 T CO2 eq. It represents a 42.34% reduction in the 
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carbon footprint compared to 2021, due to increased use of electricity from renewable sources. 

We are not considering Scope 1 greenhouse gas protocol as it is not applicable to the company 

because we don’t have expenses in that Scope.  

 

P3 Reusing and recycling materials.  

As we have shared in the point P1 we have implemented principles for socially responsible 

procurement looking beyond the price of the products and services, also considering how 

they are produced, sourced, and delivered. 

We have pushed to recycle all the electronic equipment in the company, establishing a 

program for the proper disposal of electronic waste and encouraging employees to recycle 

their own electronic devices.   

Equipment that is used in R&D projects and old equipment that still is functional to local 

charities, schools or non-profit organizations is usually donated to them. This can help extend 

the life of the equipment and reduce waste. 

 

P4 Minimizing environmental risks.  

To accomplish all this challenges and to assure that everybody is committed, we have 

promoted circular economy culture among all the employees. All the employees are trained 

on the company's environmental policies and procedures, including waste reduction, energy 

efficiency and pollution prevention. 

We have started to conduct regular environmental audits, helping the company to identify 

potential environmental risks and develop strategies to minimize them. It has helped to all 

employees to learn to identify opportunities that new features can help to more energy efficient 

solutions. These solutions are helping to our own company and to our customers solutions.   

 

ROADMAP TO CARBON NET ZERO  

 

In Agile we have established a roadmap to carbon net zero by 2050 as called for in the Paris 

Agreement. We have identified an 8 steps process that will help us to this aim:   

 

Step 1: Establish a baseline. 

2022 is the year that we have marked as the one to establish the baseline year for our 

company’s greenhouse gas emissions. This involves calculating the total CHG emissions 

from all sources across our organization, including energy use and transportation.  

Our goal is that the Step 1 will happen in May 2023.  

Step2: Set the target. 

Once we establish the baseline, we will set a target to reduce our CHG emissions. This 

target will be ambitious and achievable and will be aligned with the goals of the Paris 

Agreement to limit global warming to well below 1,5°C above pre-industrial levels. 
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OUR COMMITMENT WILL BE VALIDATED PUBLICLY BY THE SCIENCE BASED 

TARGET ORGANIZATION (HTTPS://SCIENCEBASEDTARGETS.ORG/). 

Our goal is that the Step 2 will happen in May 2023.  

Step 3: Identify GHG emissions sources 

Once we have clarified the short-term target, we will identify the major sources of GHG 

emissions associated with your OTT streaming platform, such as energy use from data 

centers, office buildings, and servers.    

Our goal is that the Step 3 will happen in October 2023.  

Step 4: Develop a plan 

After identifying GHG emissions sources, we will develop a plan for reducing our emissions. 

This plan should include specific actions that our company will take to reduce GHG 

emissions, such as increasing energy efficiency, switching to renewable energy sources, 

and reducing waste. 

Our goal is that the Step 4 will happen in December 2023.  

Step 5: Implement the plan. 

We will put our plan into action. This may involve investing in renewable energy, upgrading 

our facilities to be more energy-efficient, and changing your company's transportation 

practices. 

Our goal is that the Step 5 will start in January 2024.  

Step 6: Monitor progress 

As we implement our plan, we will do 6moths monitor progress. It's important to monitor 

our progress and track our GHG emissions on an ongoing basis. This will help us identify 

areas where we are making progress and areas where we need to focus more attention. 

Our goal is that the Step 6 will start in January 2024 and will be repeated every 6 months. 

Step 7: Verify results 

To ensure that we have achieved our emissions reduction goals, we will have our GHG 

emissions verified by the Science Based Target organization, providing assurance to 

stakeholders that our company has achieved its sustainability goals and is operating in a 

responsible manner. 

Our goal is that the Step 7 will happen in April 2025. 

Step 8: Communicate results 

Finally, we will communicate our sustainability achievements to stakeholders, including 

employees, customers, investors, and the public. This will help build trust and demonstrate 

our company's commitment to sustainability and responsible business practices. 

 

By following this roadmap, our company will become more sustainable and will reduce its 

carbon footprint. This will not only help mitigate the impacts of climate change but also enhance 

our company's reputation as a responsible and sustainable business. 

 


